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According to the US automobile manufacturer General Motors (GM), US and European car
companies sold about 1.3 million automobiles throughout Latin America in the first six months
of 1993, representing a 32% increase over the same time period in 1992. Given the rapidly
growing market, GM spokespersons predicted that US and European car sales by year-end
should surpass those in the 1980 peak year, when 2.4 million US and European automobiles were
marketed throughout the region. The GM spokespersons and other market analysts said the
factors contributing to the sales boom are a general economic recovery throughout Latin America
following the stagnation of the 1980s, the opening of regional economies to foreign trade and
investment, the process of industrial globalization (which has inspired foreign companies to set
up operations in Latin American countries), a drop in prices for automobiles, and the opening of
new lines of credit now that the region's debt crisis has subsided. Growing sales in Latin America
are helping to offset the recession in the US and European nations, according to GM, which says
the principal beneficiaries are the "big three" US companies (GM, Ford, and Chrysler) as well as
Germany's Volkswagen and Italy's Fiat. According to GM, the region's fastest growing markets
are in Argentina, Brazil, and Colombia, where car sales in the first half of 1993 jumped 21%, 48%,
and 175%, respectively. In fact, given the market expansion, most of the large manufacturers are
planning a major upgrade of local production facilities in Latin America. (For an overview of recent
automobile production trends in Mexico see SourceMex, 07/07/93 and 09/01/93). In Brazil, for
example, local subsidiaries of Ford, Fiat, GM, and Volkswagen plan to invest about US$2 billion in
the next few years to modernize production lines. Before year- end, car industries plan to introduce
10 new models, up from an average of two new models per year. According to a study by Brazil's
leading business magazine Exame, investments by car manufacturers who have benefitted from
a huge drop in tariffs for imported cars and needed production inputs have increased worker
productivity by 46% since 1990. "Our imports are only to fill niches in our product line," said Cassio
Pagliarini, the marketing department planning manager in Brazil for Ford, which in mid-August
introduced the luxury sports vehicle "Explorer" on the local market. In addition to the Explorer
model, Ford plans to start importing Taurus cars from the US in March 1993. By year-end, General
Motors do Brasil plans to start importing Calibra cars from GM's German factories and Lumina
APV mini- vans from a GM factory in Tarrytown, NY. (Sources: Spanish news service EFE, 08/10/93;
Agence France-Presse, 08/11/93; New York Times, 08/16/93)
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